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4. Creative Evaluation & Scoring

We’ve come up with a proprietary creative scoring
algorithm (APCS) which captures information from ad
engagement and attribution and is a function of
clicks, installs, and total impressions. The higher

the APCS score for a creative, the better

the creative performance.

lAPCS 15.1

lAPCS 12.1
lAPCS 7.9!

Pro Tip: Evaluation
of creatives should
happen bi-weekly in
order to rotate up to
2 creatives per time.

5. A/B testing

Ensure to A/B test the best
performing/ champion creative and
iterate the learnings (similar theme,
background, other elements) in the
same format and across other
formats as well.
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